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A N N U A L  M E E T I N G
We cordially invite you to attend the Annual Meeting of Shareholders to be held at 

9:30 a.m. Eastern time on Thursday, May 2, 2024, at The Westin Tampa Waterside, 

725 South Harbour Island Boulevard, Tampa, FL 33602. A formal notice of this 

meeting, together with the Proxy Statement and Proxy Card, was mailed to each 

Shareholder of Common Stock of record as of March 12, 2024, and only holders of 

record on said date will be entitled to vote. The Board of Directors of the Company 

requests the Shareholders of Common Stock to sign proxies and return them in 

advance of the meeting or register your vote by telephone or through the internet. 

You may also vote in person at the Annual Meeting if you are a Shareholder of record.

Please go to www.crowncork.com/investors/governance/proxy-online 

for details on any health and safety rules for the Annual Meeting.
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Financial Highlights

Net Sales

Preface | 1

 2 0 2 3  2 0 2 2  2 0 2 1

Net Sales $12,010 $12,943 $11,394 
Income Operations 1,269 1,336 1,363 
Net Income/(Loss) Income Attributable to Crown 450 727 (560)

Per Average Common Share: 

Earnings (Loss) Attributable to Crown Holdings—Diluted  $3.76 $5.99 ($4.30) 
Market Price (Closing)* 92.09 82.21 110.62

Number of Employees 25,000 26,000 26,109 
Shares Outstanding at December 31 120,644,313 119,945,302 126,131,799  

Average Shares Oustanding—Diluted 119,666,669   121,376,604  131,348,050

*Source: New York Stock Exchange—Composite Transactions

In millions, except share price and employee data
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A Letter to Shareholders
In adopting the theme for this year’s report, the Company believes that 

“focused” best describes our pursuit toward long-term success and the 

concomitant creation of shareholder value. 

To us, focused means seeing the world as it really is, paying 
close attention to details and creatively taking steps every 

It means listening to our customers and responding to their 

and capital structure with a goal of maximizing long-term 
shareholder value. As you read this report, you will see many 

The Company performed well in 2023 despite macro-
economic challenges facing certain markets and achieved 

Notwithstanding a relatively elevated level of capital spending 
in 2023, the Company generated $661 million in adjusted 

the cash to return to shareholders in the form of quarterly 

(Helvetia Packaging) and reduce the Company’s net leverage 

The Americas Beverage segment had an outstanding 

strategic alliances with certain major and emerging 
customers. To support the expanded requirements, we 
successfully commenced operations at two new facilities 

performance, primarily through more-appropriate terms and 

in record-level segment income.

Macroeconomic challenges, primarily stemming from 

interest rate hikes that followed, plagued the Company’s 

that did not repeat in 2023, which negatively impacted 

market, we have initiated the closure of manufacturing facilities 
in Singapore and in Ho Chi Minh City, Vietnam. Moving 

can and end plants in the region. The Company has also 

continued soft demand and its Batesville, Mississippi, 

facilities in the North American network.
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The Company performed well 

in 2023 despite macroeconomic 

challenges facing certain markets 

and achieved its best-ever EBITDA, 

an 8% advance over the prior year.



us to provide existing and expected additional demand 

Therefore, the Company expects capital expenditures to 

and 2025, following $839 million and $793 million in 2022 
and 2023, respectively. Looking forward, with the resulting 

dividend, Crown expects to further reduce its net leverage 

range. From a manufacturing standpoint, we will focus 
on operational excellence and continuous improvement 
to achieve customer satisfaction. As it has consistently in 
the past, we expect that this formula will result in industry-
leading margins.

day turnaround from the point of consumption to the point 

in use today. Cans are the ideal package for a catalog 

alcoholic/non-alcoholic drinks, among others. 

outpaced overall industry expansion, softness, particularly 

Brazil, the Middle East and North America all grew volumes 

In North America, our largest market, Crown holds a 

several years. Since the end of 2018, the Company has 

strengthened margins along the way. This volume advance 

was also the rate of expansion in 2023. The Company has 

emerging categories. Cans continue to disproportionately 
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67% 
of revenue in 2023 and continue 
to be a major strategic focus.

The Company’s global beverage 
can businesses comprised



displays, among other qualities. To meet these additional 
requirements, the Company commenced operations at two 
new production facilities, one in Martinsville, Virginia, and 
the other in Mesquite, Nevada, during 2023. The Mesquite 
plant provides a platform to economically supply the 

to continue to outpace overall industry volume growth due 
to our customer portfolio.

The softer shipment levels in 2023 notwithstanding, 

drivers of market expansion include a package mix shift 

the Company started up new production lines in Parma, 
Italy, and Agoncillo, Spain (to replace the Company’s last 

Kingdom, which is in large part a replacement for a facility 
in Braunstone, United Kingdom, that was part of the sale 

excited to have closed the acquisition of Helvetia Packaging 

can and end manufacturing facility, allowing us to serve 

revenue generated from the historically faster-growing 
developing markets and with leadership positions in a 

future. In Southeast Asia, despite the volume softness 
experienced during 2023, we expect that rising per-capita 

to result in long-term market growth in this region of 
approximately 700 million people. In Brazil, where cans 

shipments that outpaced the overall market, in large part 
due to our customer alignment. The Company also holds 
leading positions in Mexico and the Middle East.
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Cans are the ideal package for 

a catalog of successful brands, 

including sparkling waters, energy 

drinks, carbonated soft drinks, teas, 

beverages, cocktails, wines, beer 

and hybrid alcoholic/non-alcoholic 

drinks, among others. 



Crown’s Transit Packaging segment, which represented 

protection of high-value, high-volume goods across a 

metals, corrugated, construction and agriculture, among 
others. It holds leading positions in many of its markets. 
Between its highly engineered equipment and service 

industrial slowdown in 2023, Transit Packaging achieved 
a record level of segment income through the successful 
implementation of a major cost-reduction initiative that 

cans and food closures) and the can manufacturing 

carryover comparison and lackluster aerosol can demand 

the additional production of self-made two-piece food 
cans as a result of new capacity installed in plants in Iowa, 
Minnesota and Pennsylvania since 2021.

accomplishments during the year demonstrate how we 

convened a companywide water summit to identify and 

meeting that and its other goals included in Twenty 30™, 

governance. Further details are forthcoming in our 2023 

quarter of 2024.
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In the face of an industrial 

slowdown in 2023, Transit 

Packaging achieved a record level 

of segment income through the 

successful implementation of a 

major cost-reduction initiative that 

yielded in excess of $50 million in 
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Newsweek and 
Statista and ranked as the top packaging company within 
the Transport, Logistics and Packaging category. Crown 

to USA Today and Statista, for our achievements regarding 

Forbes, placing at #77 of the 400 
companies listed. In addition, for the fourth consecutive 

Manager of Icahn Capital, respectively, resigned from 

Andrew for their service.

the Audit and Compensation Committees over the years.

whom are independent.

strong, holding leading market positions and generating 

our intention to maintain a net leverage ratio toward the 

remaining excess cash to shareholders through dividends. 

satisfaction and continuous operational improvement, the 

In closing, I would like to express my sincere appreciation 
to our 25,000 associates across our operations in 39 
countries. Their dedication, commitment and drive for 
results are the foundation of our success.

Sincerely,

of 400 “Top Companies 
for Women” by Forbes

publicly traded spot in packaging 
industry by Sustainalytics

packaging company on “Most 
Trustworthy Companies in America” 
by Newsweek and Statista 

#77 

#1

#1



Meticulous Planning.  
Strong Positioning. 
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It is often stated that the only constant in life is change—and well over a 

century into our own business, we can speak to the validity of that statement. 

Over the decades, the consumer packaged goods market 

at our start in 1892, and our vision for the Company 

Other than our employees, our strong sense of foresight is 
likely our most important asset.

 

shareholder trust. Numerous factors have recently played a 
role in that success, from contracted capital expenditures and 
careful operations management to a dynamic international 
footprint and stronger environmental stewardship. 

and focus. Now, we reap the rewards.

Section 1 | 9



S T R A T E G I C  S T E P S  Y I E L D I N G  R E S U L T S

• Several new plant builds and line additions executed 

• 

• 

and customer satisfaction

In 2023, we continued to see the power of the aluminum 

experiencing renewal growth characteristics, we spent the 

units, we are prepared to accommodate shifts to the format 

In Europe, we continue to maintain a healthy presence in a 

cans. Regulatory pressures to adopt more circular 

turning to cans for their support for healthier performance 

America, where in Brazil and Mexico we have increased 

several years. In Brazil, a country that shows tremendous 

national recycling rate, we have attained a large market 
position. In Southeast Asia, we hold a leading position and 
continue to strengthen our relationships with customers in 

couple of years. 

for the aluminum can’s optimal circularity while maintaining 
product strength and protection against product waste. 

years. Throughout this expansion, we also kept a close 
eye on the avenues where demand would prove strongest 
and where we could continue to deliver maximum value 
to stakeholders. Supporting customers in pursuit of 
high-growth segments and limiting Company exposure to 

Building on Beverage Success 
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80% 
of new product launches 
now utilize beverage cans

33% 
Company growth in 

N O R T H  A M E R I C A

N E W
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performance throughout 2023, were among the decisions 

in capacity to service partners in core segments like energy 

and remained one of the fastest-growing segments in the 
market. Similarly, we are continuing to assist customers 
in the water segment, for which demand remained steady 

investments. Our selective locations for growth included 
new plants in Martinsville, Virginia, and Mesquite, 

we are making in response to demonstrated consumer 

® to North America.
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plant, we do so with a tremendous amount of foresight. It is 

pinpoint the right facility investments and to underpin any 
capacity increases with expected customer demand. By 

thinking practically and mapping out potential long-term 
risks, we are in a stronger position to follow through with 
our commitments. 

production, planning, design and technical expertise, 

in strategic locations and a keen understanding of our 

America and a focused approach in other international 
areas will allow us to serve existing customers as well as 

G L O B A L  C A P A C I T Y  C O M P L E T I O N S  I N  2 0 2 3

Agoncillo, Spain 

installed

Bowling Green, Kentucky, U.S. 

following post-tornado repairs

Dubuque, Iowa, U.S. 
Two new food can lines added to 
serve two-piece pet food market

Martinsville, Virginia, U.S. 

constructed

Mesquite, Nevada, U.S. 

Owatonna, Minnesota, U.S. 
Third two-piece food can line installed

Parma, Italy 

line installed

Peterborough, U.K. 

Against a mixed-market backdrop 

energy drinks, water, RTD cocktails 

and non-alchoholic beer performed 

as standouts in the industry and 

enabled us to bolster the business 

throughout the year.
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S T R A T E G I C  S T E P S  Y I E L D I N G  R E S U L T S

• 

• New line implementations in core locations to 

Throughout 2023, we kept a careful watch on the North 
American canned food market to ensure we could 

food converting from three-piece steel cans to two-piece 
designs. Consumers today appreciate canned food 

waste or spoilage. They also recognize the steel format’s 
reputation as a high-quality, high-value option that meets 
various lifestyle and purchasing preferences. 

as well as make strategic category and facility investments 
where they can create shareholder value. The new pet food 

provide capacity to supply one of our major customers in 

total canned food market in North America. 

Across all categories, we maintain strong relationships with 

and the new two-piece food can lines in Owatonna, 
Minnesota, and Hanover, Pennsylvania, we are more 
equipped than ever in North America to assist customers in 

along with our long legacy of technical support. 

Fine-Tuning Food Capacity
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>95% 
of U.S. consumers  
are buying private-label 
products at least occasionally

46% 
of U.S. consumers are  
buying store brands 
exclusively or more frequently 
than name brands

We are more equipped than ever in North America to assist 

customers in the private-label category with high-quality, reliable 

supply along with our long legacy of technical support.



increased popularity started in 2021 as consumers navigated 

Regardless of category, we are focused on serving as the 

decades-long valued relationships that have struck an 

By anticipating their needs, monitoring market activity and 
staying in a state of preparation, we help to preserve these 
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S T R A T E G I C  S T E P S  Y I E L D I N G  R E S U L T S

• 

• 

• 

Several years following the addition of Transit Packaging 
to our portfolio, the division continues to serve as a 

Packaging is structured with enough product and 

The division’s noteworthy performance showcases the 

market variety to reduce reliance on single customers and 
to mitigate risks during operational or supply challenges. In 

most markets or product categories in which it operates, 

Moving forward, Transit Packaging will continue to sharpen 

Creating Stability With Transit
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Transit Packaging is structured with 

enough product and geographical diversity 
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Long-standing Relationships. 
Trusted Reputation.



To us, taking care of customers is not an obligation but a compulsion. 

Without the brands we serve, we do not have a business. Our customers 

trust us to help them protect their brands in the marketplace, and that role 

is both an honor and a commitment that cannot be taken lightly.

the can is the vehicle that connects consumers with essential 
goods. At a minimum, our duty is to make sure that vehicle 

good throughout its journey. 

and superior customer service as tenets close to our core. 

and other logistics without adjusting our standards for 

when and where needed.

 
Surpassing Expected Standards

customers running at top speed and with steady supply, 

unparalleled value-add that fosters deeper partnerships.

production planning and engineering support often eases 

toward their own environmental stewardship targets, 

with our customers knowing we are well underway in our 
Twenty 30™ program and equipped to help address 
evolving regulatory requirements for material circularity, 
emissions reductions, ethical sourcing and more. 

Additionally, in our customer partnerships and across the 

transparency and integrity as we operate with our upstream 
suppliers and downstream partners, with our focus often 

such as the Can Manufacturers Institute, Consumer Brands 
Association, Metal Packaging Europe and the International 

infrastructure and fair market legislation. 
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A Year of Powerhouse Brands

From breakout newcomers to beloved favorites, our partners and their 

satisfaction remained our top priority in 2023. 

The proof is in our relationships.

Clocking Another Instant Hit

High Noon®, which has grown tremendously throughout 

currently on the market. By lending comprehensive and 
consistent customer service to High Noon, we are supporting 

with products that uphold high expectations from consumers.
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Preventing Brand Dilution

Waterloo®

continue to support the strong identity and packaging aesthetic that has made 

with industry partners and resources.

Maintaining Demand Far and Wide

Our long-standing relationship with Polar Beverages® has helped the 142-year-

expansion, resulting in sustained growth for its seltzers and mixers to keep up 

across the U.S.

Selecting Sustainability Once Again

After choosing Crown to support its initial foray into the water category, Brazilian 
Socorro Bebidas is continuing its partnership with us to 

pair health-conscious products with eco-conscious packaging and to supply 
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Zeroing In on a Non-Alcoholic Niche

maker Athletic Brewing Company®

Utilizing our expertise to scale up rapidly while maintaining package integrity and 

within the Northeast.

Going Gluten-Free

Fat Lizard 

Delivering 360-Degree Support

CELSIUS®

massive undertaking to scale up quickly in the last year. Close and constant 
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Our customers take immense pride in the products they 
provide for consumers, and in turn, we take great care in 

for quality and safety. 

the integrity of the product, makes healthy meals more 

help them continue the legacies they have created. 

Lakeside Foods

canned peas supplier, today Lakeside Foods operates 
15 locations in the Midwest and provides a wide array 

Morgan Foods
Originating in 1899 as a single canning plant in Indiana, the 

gravies and other mixed-ingredient goods.

Bush Brothers & Company

family recipe” to create a household name for its Bush’s 

Simmons Pet Food
Maintaining roots in Arkansas since 1949, Simmons Foods 
is a top supplier of poultry, pet and animal nutrition products, 
with its Simmons Pet Food division serving as the leading 

premium and value-focused pet food solutions. 

McCall Farms

in 1954, McCall Farms is now one of America’s leading 

Margaret Holmes and Popeye, among others.

F O O D

Preserving Farm-Fresh Quality and Family History

Running through many of our food customers in North America is 
one strong common thread: legacy. Several of our partners represent 
family-built, family-focused businesses—often spanning multiple 
generations—that help make up the farming fabric of America. 
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Higher Standards.  
Greater Recognition.
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While we have already met 

some of our own organizational 

goals and continue to see 

our individual plants making 

meaningful changes, our most 

 

move the needle in terms of 

industry-wide initiatives.



performance and customers, but it also runs through our Company’s 

approach to innovation and evolution. We are driven by targets, 

simultaneously realistic and challenging, to better ourselves as stewards  

of our products, people and the environment.

Twenty 30™ program with transparency and as much 

and fostering safe, inclusive work environments for our 

goals and continue to see our individual plants making 
meaningful changes (as detailed in recent and upcoming 

success through industry-wide initiatives. It was with a 
great sense of accomplishment that we co-hosted the 

example, and it continues to inspire us to advance industry-
wide stewardship initiatives. 

industry events, including serving as speakers and panelists 
at Asia CanTech 2023 and COP28, which was the 2023 
United Nations Climate Change Conference and the world’s 
largest and most prominent annual meeting of the minds 
on climate-related issues. At these events, our focus was 
to educate our peers on a new recycling infrastructure 
study co-commissioned with the International Aluminium 

Institute and to align on potential levers for improving 

such as environmental preservation, we joined forces with 

a few examples that reinforce our commitment not only to 

with law, to realize our Twenty 30™ principles.
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Investing in Evolving Technologies

and streamline our production processes, we continue 

proprietary information lowers potential risks for our 
partners, consumers, investors and employees as we lean 
into our expanded footprint. 

continued to conduct comprehensive monitoring for industry 
threats and deploy appropriate defense mechanisms. 

The group has also increased its educational initiatives on 

remote access management, deploying further operational 
technology (OT) security measures and integrating a 

across market areas.

Amassing Accolades

“Most Trustworthy Companies in America”  
by  and Statista
Ranked as the top packaging company within the 

evaluations of customer, investor and employee trust

“America’s Most Responsible Companies”  
by  and Statista

Company reputation  
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“America’s Climate Leaders” by  
and Statista
Ranked as one of the top-performing companies 

organizations

EPA’s Top 30 Green Power Partners from the 
Fortune 500 List
Featured within the top 30 companies for the third year in 
a row

“Top Companies for Women” by Forbes
Awarded #4 in our industry category and #77 overall out of 
400 honorees

Sustainalytics

Containers and Packaging industry category for 2023, 
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C O N C L U S I O N 

Solid Footing.  
Optimistic Outlook.

Throughout 2023, our actions—from strategic customer, product 

and regional investments to larger operational assessments and 

improvements—were aimed at creating stability and strength to weather 

unforeseen upcoming market developments. 

Most importantly, they were executed with the intent 

At this point, we are well-positioned in our sector and ready 
to venture further into 2024 with the same pragmatic, 

powerful approach to decision-making. As we face our 
next series of strategic choices and the many to follow, we 
remain committed to this mindset and keep our sights on 
new success.

We remain focused.
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COMPANY PROFILE

the design, manufacture and sale of packaging products for consumer 

plants located in 39 countries, employing 25,000 people.

STOCK TRADING INFORMATION

CORPORATE HEADQUARTERS

Hidden River Corporate Center Two 
 

Tampa, FL 33637 
215-698-5100

SHAREHOLDER SERVICES

transfer requirements, registration changes, account consolidations, 

MAILING ADDRESS

 
1110 Centre Pointe Curve, Suite 101 
Mendota Heights, MN 55120

GENERAL TELEPHONE NUMBER 

1-800-468-9716 

WEBSITE 

www.shareowneronline.com

FORM 10-K AND OTHER REPORTS

The Company will provide without charge a copy of its Annual Report 

Annual Report, call toll-free 888-400-7789 or write to Investor 

INTERNET

the Company, including news releases and investor information.

CERTIFICATIONS

other things, the information contained in the Company’s Form 10-K. 

governance listing standards.
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Please visit our website www.crowncork.com 

to read more of our story and obtain additional information.

C O R P O R A T E / A M E R I C A S  D I V I S I O N  H E A D Q U A R T E R S

Crown Holdings, Inc. 
Crown Americas LLC 

Hidden River Corporate Center Two 
14025 Riveredge Drive, Suite 300 

Tampa, FL 33637 USA 
Main Tel: +1 (215) 698-5100

E U R O P E A N  D I V I S I O N  H E A D Q U A R T E R S

Crown Packaging Europe Division GmbH 
Baarermatte 

CH-6340 Baar 
Switzerland 

Main Tel: +41 41 759 10 00

A S I A  P A C I F I C  D I V I S I O N  H E A D Q U A R T E R S

 
1 HarbourFront Place #03-01 

HarbourFront Tower One 
Singapore 098633 

Main Tel: +65 6423 9798

T R A N S I T  P A C K A G I N G  D I V I S I O N  H E A D Q U A R T E R S

Hidden River Corporate Center Two 
14025 Riveredge Drive, Suite 500 

Tampa, Florida 33637 USA 
Main Tel: +1 (847) 724-6100

  This report is printed on recycled paper using soy-based inks.


