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We cordially invite you to attend the Annual Meeting of Shareholders to be held at 9:30 a.m. 

Eastern time on Thursday, April 30, 2026, at the Tampa Marriott Water Street, 505 Water Street, 

Tampa, FL 33602. A formal notice of this meeting, together with the Proxy Statement and 

Proxy Card, was mailed to each Shareholder of Common Stock of record as of March 10, 2026, 

and only holders of record on said date will be entitled to vote. The Board of Directors of the 

Company requests the Shareholders of Common Stock to sign proxies and return them in 

advance of the meeting or register your vote by telephone or through the internet. You may also 

vote in person at the Annual Meeting if you are a Shareholder of record.

Please go to www.crowncork.com/investors/governance/proxy-online  

for details on any health and safety rules for the Annual Meeting.

A N N U A L  M E E T I N G
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Financial Highlights

Net Sales

Net Sales $12,365 $11,801 $12,010 

Income From Operations 1,553 1,419 1,269 

Net Income Attributable to Crown Holdings 738 424 450

Per Average Common Share: 

Earnings per Share Attributable to Crown Holdings—Diluted  $6.38 $3.55 $3.76 

Market Price (Closing)* 102.97 82.69 92.09

Number of Employees 23,000 23,000 25,000 

Shares Outstanding at December 31 113,421,634 118,503,631 120,644,313 

Average Shares Outstanding—Diluted 115,742,839  119,426,593  119,666,669

*Source: New York Stock Exchange—Composite Transactions

In millions, except share price and employee data
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Both brand owners and consumers 

increasingly view cans as the most sustainable 

and responsible beverage packaging option.



A letter to shareholders
Your Company continued its strong momentum with an excellent year in 2025, exceeding previous 

expectations with best-ever adjusted EBITDA of $2.09 billion, an 8% increase over 2024. Over the past 

three years, Crown has advanced adjusted EBITDA by $348 million, or 20%. Solid performance throughout 

the global beverage and North American food can businesses in 2025 drove segment income expansion 

of over 8%, on the heels of 6% and 7% gains in 2024 and 2023, respectively. Adjusted diluted earnings per 

share climbed 22% compared to 2024.  

The Company also generated its highest-ever adjusted 

free cash flow of $1.15 billion in 2025—notably above prior 

expectations—and has generated nearly $2.0 billion over the 

past two years. We returned $625 million to shareholders in the 

form of quarterly dividends and repurchases of common stock 

while also reducing the Company’s net leverage ratio from 

2.7x adjusted EBITDA to 2.5x adjusted EBITDA. This represents 

the lowest net leverage ratio for the Company in more than 15 

years. Looking forward, the Company expects to continue to 

return significant cash to shareholders through repurchases of 

its common stock in addition to paying its quarterly dividend. 

The theme for this year’s report is Positioned to deliver, which 

we believe aptly describes the Company’s current operational 

and financial condition. Our pursuit of operational excellence 

has led to strong financial results, a sound balance sheet, and, 

ultimately, higher shareholder value. 

During the period between 2019 and 2023, Crown increased 

its global beverage can capacity by more than 20% to 

profitably meet growing customer requirements in both the 

alcoholic and non-alcoholic drinks segments. We substantially 

completed this capacity expansion program in early 2024 and 

have established a manufacturing platform that is Positioned 

to deliver existing and expected additional demand with 

lower levels of capital expenditure. Following total combined 

expenditures of over $1.6 billion in 2022 and 2023, capital 

expenditures summed to $816 million for 2024 and 2025 and 

are estimated at $550 million for 2026.

The Company’s stock price gained 25% during 2025 compared 

to a 16% advance for the S&P 500 Index and an increase of 

13% for the Dow Jones Industrial Average. The Dow Jones 

U.S. Containers and Packaging Index, which represents peer 

companies, declined 13% during 2025.

The Company’s global beverage can businesses comprised 73% 

of revenue and continue to be a major strategic focus. Both 

brand owners and consumers increasingly view cans as the 

most sustainable and responsible beverage packaging option. 

Given its infinite recyclability, the can is truly a circular package, 

boasting a 60-day turnaround from the point of consumption 

to the point at which it appears back on the shelf. The same 

beverage can will essentially be used six times a year, which 

helps to explain why 80% of all aluminum ever produced is still 

in use today. Cans are the ideal package for a successful catalog 

of brands, including sparkling waters, energy drinks, carbonated 

soft drinks, teas, coffees, nutritional and probiotic beverages, 

cocktails, wines, beer, and hybrid alcoholic/non-alcoholic 

drinks, among others.

Following a five-year period where Crown’s total beverage 

can shipments rose at a compound annual rate of 3.3%, global 

volume growth was 1% in 2025. Strong expansion in Europe and 

the Middle East was offset by declines in Southeast Asia due to 

macroeconomic challenges related to tariffs and an ongoing 

border dispute between Thailand and Cambodia. 

Looking forward, the Company expects 

to continue to return significant cash to 

shareholders through repurchases of its 

common stock in addition to paying its 

quarterly dividend.
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In North America, our largest market, Crown holds a leading 

position, which has been enhanced over the past several years. 

Shipments in North America have advanced 38% since 2019, 

with margins strengthening along the way. Following 7% volume 

growth in 2024 and a five-year compound annual rate of 6.6% 

through 2024, North American shipments were flat in 2025. The 

Company has a well-diversified business portfolio, including 

alignment with brand owners in several fast-growing and 

emerging categories. Cans continue to disproportionately be the 

package of choice for new beverage products due to their many 

attributes—infinitely recyclable, economical, quick-chilling, 

efficient in manufacturing and distribution systems, portable, 

and capable of excellent graphics displays, among other 

qualities. Our manufacturing platform offers wide geographic 

coverage to service customers while remaining focused on 

continuous operational improvement.

Crown also has a leading presence in Brazil, predominantly a 

beer market for cans, and where cans have captured a sizable 

portion of the package mix from glass bottles. To meet this 

demand and create new consumption occasions, Crown 

has introduced several new can sizes to the market and now 

provides the widest range of offerings in the country. We are 

adding a third line to our plant in Ponta Grossa to service 

additional customer requirements.

Growth in the beverage can market in Europe has historically 

been robust—averaging more than 4% annually for many 

years—largely due to the sustainability and circularity advantages 

inherent in the package. Other drivers of market expansion 

include a package mix shift in the beer segment from glass to 

cans and the trend—as in North America—of favoring the can 

for new product launches as opposed to other formats. Crown’s 

shipments advanced 10% in 2025, which follows 7% volume 

expansion in 2024.

The Company has a leading presence in its European segment, 

with a focus on Mediterranean and Middle Eastern gulf 

countries. Our European manufacturing network provides a 

modern and efficient platform to profitably meet customer 

demand in the coming years. The Company has more than 

doubled segment income in Europe since 2022, and during 

2026, we will finalize the modernization of our Korinthos, 

Greece, plant with the installation of two new high-speed lines.

Crown has established an excellent and differentiated platform 

for future beverage can expansion through a strong presence 

in a number of key—and often faster-growing—developing 

markets. Just under half of the Company’s beverage can 

revenue is generated in Brazil, Mexico, the Middle East, and 

Southeast Asia, all regions in which Crown has a leading position. 

Performance in the Middle East, in which the Company has 

operated for 50 years, was particularly strong in 2025, a result of 

broad geographic exposure, with plants in Jordan, Saudi Arabia, 

Tunisia, and United Arab Emirates and a favorable customer 

portfolio. In Southeast Asia, a region of 700 million people where 

Crown is the leading supplier with plants in Cambodia, Indonesia, 

Malaysia, Thailand, and Vietnam, rising per capita GDPs, relatively 

young and expanding populations, and substantial investments 

by our customers fuel long-term growth expectations.

Crown’s Transit Packaging segment, which represented 16% of 

the Company’s revenue, provides critical in-transit protection 

of high-value, high-volume goods across a number of end 

markets, including food and beverage, metals, corrugated, 

construction, and agriculture, among others. Contributing 

significant cash flow to the Company, Transit Packaging is 

poised to advance segment income along with a step up in 

global industrial production.

The North American tinplate businesses (food cans, closures and 

aerosol cans) and the can manufacturing equipment operations 

comprise the remaining 11% of Company revenue. Segment 

income from food cans increased significantly in 2025 as a 

result of strong vegetable and pet food volumes and improved 

manufacturing performance.

Cans continue to disproportionately be 

the package of choice for new beverage 

products due to their many attributes—

infinitely recyclable, economical, quick-

chilling, efficient in manufacturing and 

distribution systems, portable, and 

capable of excellent graphics displays, 

among other qualities. 

Crown Annual Report 2025



The Company is proud to have received notable citations 

during 2025, again earning a spot on America’s Best Employers 

list by Forbes and again being recognized as one of America’s 

Most Responsible Companies by Newsweek. In the area of 

sustainability, we received a gold award at the Global ESG 

Awards in Dubai in 2025.

On behalf of our Board of Directors, I would like to express deep 

appreciation for James H. Miller, who retired during 2025 as Lead 

Director. Having served on the Board since 2010, Jim was most 

recently a member of the Board’s Executive, Compensation, and 

Nominating and Corporate Governance Committees. We will 

certainly miss Jim’s sage insights and counsel.

I would also like to sincerely thank Gerard H. Gifford, who 

is retiring in early 2026 after more than 42 years with the 

Company. Currently Executive Vice President & Chief 

Administrative Officer, Jerry previously served as Executive 

Vice President and Chief Operating Officer from 2017 until July 

2025. Jerry was also President of the European Division from 

2011 to 2017 and previously led the North American Beverage 

can business in addition to several previous senior operational 

positions. It has been a privilege to work alongside Jerry. We are 

grateful for the lasting impacts he has made to the Company 

and wish him all the best in his well-earned retirement.

We are excited about the Company’s opportunities in 2026 and 

the years beyond. Our global beverage can, Transit Packaging, 

and North American tinplate businesses are strong, holding 

leading market positions and generating significant and stable 

cash flows. We also remain steadfast in our focus on customer 

satisfaction and continuous operational improvement. We 

have communicated our intention to maintain net leverage 

at approximately 2.5x adjusted EBITDA or below and, after 

investing in the profitable organic growth of our businesses, to 

return remaining excess cash to shareholders through dividends 

and share repurchases. 

In closing, I would like to express my sincere appreciation to the 

23,000 associates across our operations in 39 countries. Their 

dedication, commitment and drive for results are the foundation 

that positions Crown to deliver.

Sincerely,Sincerely,

Timothy J. Donahue

Chairman, President and Chief Executive Officer

Our manufacturing platform offers 

wide geographic coverage to service 

customers while remaining focused on 

continuous operational improvement.

Preface | 7





1I N T R O D U C T I O N

Everywhere, every time,  
for everyone
Crown stands as a trusted partner for stakeholders who seek reliability and value. Our story is one of 

consistency and confidence, built on a foundation that enables us to excel compared to industry peers, 

creating lasting customer relationships, strong returns for investors, and meaningful career paths for 

employees. Utilizing the diverse resources across our organization, we are uniquely positioned to deliver 

customer satisfaction, operational excellence, and value to our stakeholders.

Experience and  

execution that deliver

Our ability to deliver starts with over 

a century of experience that provides 

valuable insight into markets, consumer 

trends, and regional dynamics. We 

operate in diverse and growing sectors, 

combining global reach with local 

expertise to meet evolving demands for 

convenience, sustainability, and value. 

By pairing insight with action, we seize 

opportunities and work closely with 

customers to bring ideas to life. From 

design and innovation to production and 

supply chain solutions, our integrated 

approach ensures efficiency, adaptability, 

and consistent value creation.

Enhancing everyday  

life in ways that matter

From the inside of a refrigerator or 

cooler to the shelves of a grocery store, 

the bathroom cabinet, the garage, 

and even the road, Crown’s influence 

is everywhere. Our reach spans 

beverage and food packaging, aerosol 

and specialty containers, and transit 

packaging products—touching everyday 

life in ways that matter. This presence 

reflects the breadth of our portfolio and 

our broad geographic scope.

Reliability in  

every dimension

Financially, operationally, and 

reputationally, Crown continues to 

demonstrate stability and sound 

decision-making. Our annual 

performance underscores a commitment 

to strategic growth and operational 

excellence, reinforcing the trust placed 

in us by all stakeholders. This reliability 

is the result of deliberate planning and 

a culture focused on delivering on our 

commitments. As we move forward, 

Crown remains positioned to deliver—

everywhere, every time, for everyone.
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and work closely with customers to bring ideas to life. 
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Experience that delivers
Connecting consumers across the world with reliable, sustainable, and eye-catching packaging options 

requires a unique depth of expertise. With over 130 years of experience across our global businesses, 

we continue to deliver value for customers and consumers, translating canmaking, packaging, and 

engineering capabilities into category-defining solutions. From beverages and food to aerosols and 

specialty applications, we partner end-to-end—design through distribution—to accelerate innovation, 

ensure quality, and help customers scale successfully and responsibly.

2

Categorically strategic

We continue to meet growing demand in trending categories 

including non-alcoholic, ready-to-drink cocktails and wellness 

and functional beverages, among other categories. Recently, in 

North America, we supported a major seltzer brand’s expansion 

with agile capacity and lightweight formats that improved 

shelf impact and freight efficiency. In EMEA, a botanical 

functional drink leveraged advanced decoration and late-stage 

customization to run multiple seasonal designs without disrupting 

production cadence. In Asia-Pacific, we enabled a coffee-and-

tea RTD portfolio diversification by optimizing slim-can formats 

for cold-fill lines and co-packer integration, shortening time-to-

market while maintaining stringent quality controls.

In pet food, our teams have partnered with leading brands to 

deliver portion-right metal packaging solutions that simplify 

feeding routines and reduce waste. Easy-open ends, robust 

retort performance, and a spectrum of sizes help customers 

serve both premium wet food and value tiers, while advanced 

barrier technologies preserve freshness and flavor integrity. 

These capabilities are complemented by transit packaging 

systems that safeguard customer shipments by reducing 

damage during handling and distribution. 

Aerosol and specialty packaging remain focused on customer 

needs. We are investing in development programs to enhance 

valve compatibility, pressure performance, and decorative 

options for personal care, household, and industrial applications. 

These initiatives build on our proven two- and three-piece can 

expertise and rigorous compliance frameworks.
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G R O W I N G  F A S T  &  G O I N G  W E S T

Non-alcoholic beer brand Athletic Brewing 
Company hit the ground running in 2025 as 
the brand continued to ramp up production 
in San Diego to meet nonstop demand. We 
helped fuel that growth through our state-
of-the-art facility in Mesquite, Nevada, which 
brought beverage cans closer to Athletic’s 
western facility and shortened lead times. This 
proximity has improved logistics efficiency, 
supported consistent quality, and enabled a 
smoother scale-up. We continue to nurture 
their success with close collaboration and 
expert planning.



J U I C E  W O R T H  T H E  S Q U E E Z E

We supported the national debut of 
Gallo’s Lucky One, a real vodka-based, 
non-carbonated  RTD brand created in 
collaboration with Miss Peaches, the pitbull 
adopted by businessman and social media 
personality Dave Portnoy, who quickly 
became a viral sensation. The product’s design 
features crisp graphics of Miss Peaches and 
aims to deliver a sessionable, premium drink 
choice to consumers while also giving back to 
organizations supporting dog rescue. Through 
disciplined planning and quality assurance, we 
enabled smooth commercialization and on-
time market entry for the new refreshing line.

B E V E R A G E S  F I T  F O R  B R U N C H

Gallo continued to expand its portfolio of 
canned offerings in 2025 with the addition of 
an André Wine Cocktails brand. Featuring 
four distinct fruity flavors in a “Mimosa” lineup, 
the launch helps to bring convenience to 
consumers with a palate for wine rather than 
spirits. The debut also signifies Gallo’s further 
exploration into the wine-based RTD space 
and is an homage to the company’s renowned 
legacy in the wine industry. We were proud to 
support our partner in this pivotal milestone 
and trend-setting endeavor.



C R O W N / S I M M O N S / H O R M E L  

F O O D  D R I V E

In November 2025, Crown, Simmons Foods, 
and Hormel held a joint food drive for The 
Dubuque Food Pantry in Dubuque, Iowa, 
donating nearly 2,500 pounds of food, with 
strong participation from all three plants.  
The event supported local families and 
strengthened company partnerships. A 2026 
food drive is already being planned.

M O R G A N  F O O D S  N E W  C A N  S I Z E

Crown partnered with Morgan Foods to 
introduce a new can size to strengthen its 
position in the competitive soup category. 
Through close collaboration and execution 
excellence, the project launched successfully 
in August, enabling Morgan to effectively 
respond to market challenges.
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Sustainable

Sustainability is embedded in how we innovate and operate. 

Through our multi-year Twentyby30 program, we are driving 

measurable progress by 2030 across climate action, resource 

efficiency, product stewardship, and people and communities. The 

framework guides reductions in greenhouse gas emissions, energy 

and water use, and waste while advancing responsible sourcing 

and safe workplaces. We are investing in renewable electricity 

where viable, improving energy efficiency on our lines, and 

designing solutions that use materials mindfully. Lightweighting 

initiatives, operational upgrades, and closed-loop scrap systems 

reduce the footprint of what we make and how we make it. We 

collaborate upstream with material suppliers on lower-carbon 

options and downstream with customers and industry groups 

to strengthen collection and recycling infrastructure. Metal 

packaging’s inherent circularity—its ability to be recycled again 

and again without loss of quality—amplifies these efforts and 

supports the goals of our partners. We communicate progress 

throughout our annual Sustainability Report.

Expertly resourced

Our global production footprint and regional leadership teams 

give us a unique vantage point on evolving preferences and 

regulatory patterns. Local market leaders from North America, 

Latin America, EMEA, and Asia-Pacific translate real-time insights 

into practical execution, informed by partnerships with co-

packers, suppliers, and industry associations. 

Our capabilities extend across the supply chain, integrating 

canmaking with transit packaging products and services that 

protect, unitize, and move goods efficiently. Through our 

transit packaging business, we provide protective materials and 

automation that improve warehouse throughput and reduce total 

cost to serve. A highlight is the StorFast™ automated storage and 

retrieval system, which uses high-speed shuttles and intelligent 

software to maximize density, accelerate order fulfillment, and 

harmonize flows between production and distribution.

Always improving

Inside our plants, we continue to advance automation and 

digitalization for material handling, automated vision and 

inspection for quality assurance, and data-driven process control 

to minimize variability and downtime. Predictive maintenance 

programs and connected production systems help stabilize 

output and elevate performance, while continuous improvement 

frameworks ensure best practices move rapidly across sites. 

Taken together, our broad experience and integrated supply 

chain capabilities position us as a trusted partner for brands 

navigating shifting consumer demands and regional dynamics. 

We combine global scale with local insight, premiumization 

with efficiency, and innovation with operational excellence—

delivering packaging that performs in the warehouse, on the 

road, atop the shelf, and in the hands of consumers.

Taken together, our broad experience 

and integrated supply chain capabilities 

position us as a trusted partner for 

brands navigating shifting consumer 

demands and regional dynamics.



Execution that delivers
Our organization maintains a long track record of turning ideas into on-shelf reality, pairing world-class design 

with flawless execution across all business units. Our Ambler, Pennsylvania, and Wantage, United Kingdom, 

studios anchor that capability. These hubs bring brand owners into an end-to-end process—from product 

vision to shelf—that aligns creative intent with manufacturability. Teams co-develop graphics and structures, 

manage color with exacting standards, simulate 360-degree shelf impact, and produce rapid prototypes 

so decisions are made early, confidently, and with speed. Crown’s design and innovation facilities integrate 

insight, artwork, material science, and line readiness to remove friction and accelerate time to market. 

Knowledgeable & nimble

We thrive at tackling brand challenges and unlocking growth 

opportunities. The move into cans is especially powerful for 

categories like ready-to-drink cocktails, wine, water, coffee, 

and functional beverages, where differentiation, portability, 

and sustainability matter. For scaling and market expansion, 

we support smooth transitions from pilot to national rollout, 

orchestrating supply across our footprint while maintaining 

graphic consistency and seam integrity. Our field services team 

delivers hands-on seaming and tooling training, seam audits, and 

troubleshooting so customers run reliably from day one. 

Execution excellence is built into our operations. We put the 

right teams at the helm. We have experienced plant leaders, 

process engineers, and quality specialists who fully understand 

the intricacies of the can manufacturing process. Our lines are 

nimble by design. We plan production schedules to enable 

short-run trials, seasonal or promotional graphics, and swift 

changeovers with minimal downtime. Variable and versatile 

printing strategies let brands refresh artwork or personalize 

campaigns without compromising throughput. Importantly, we 

also manufacture the canmaking equipment that powers the 

industry. Our engineering organization designs and supplies 

high-speed bodymakers, decorators, and tooling used by 

canmakers worldwide, giving Crown unique insight into process 

capability, reliability, and continuous improvement. That dual 

role—as both producer and equipment innovator—helps us raise 

performance standards.

Constantly raising the bar

Quality is non-negotiable at Crown. Our promise is simple 

and reliable. We focus on perfection and consistency in every 

unit, protecting the integrity of the brand and the trust of the 

consumer. That starts with rigorous specifications, advanced 

color management and robust statistical process control. 

It extends to traceability, food-contact compliance, and 

disciplined change management, so every graphic nuance 

and functional detail is right the first time and every time. We 

plan production and sourcing with the customer’s needs at the 

forefront, sequencing capacity and logistics to meet launch 

windows and maintain supply continuity.

Committed to success

Across our organization, the common thread is the proven 

ability to execute. Crown had an excellent year in 2025, with 

significant accomplishments in the areas of profitability, cash 

flow generation, debt reduction, and the creation of shareholder 

value. These achievements were the result of the execution 

of our core principles of customer satisfaction, continuous 

improvement, and teamwork.

The Company is positioned to deliver.
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We have experienced plant leaders, 

process engineers, and quality specialists 

who fully understand the intricacies of 

the can manufacturing process.



H I G H - Q U A L I T Y  P R I N T  I N  

N E W  R E G I O N S

N’Wely’s Premium Juice is a tribute to the 
land and communities that nurture it. Guided 
by a strong eco-conscious approach and 
driven by a commitment to excellence and 
quality, N’Wely partnered with us to package 
their newest beverage in aluminum cans 
for the Senegalese market. Our graphics 
team translated N’Wely’s intricate artwork 
into the first High Quality Print™ (HQP) 
aluminum can introduced in the region, 
enhancing visual appeal and shelf impact 
while honoring the brand’s commitment to 
environmental stewardship. This partnership 
demonstrates how innovative packaging 
and sustainable materials can help emerging 
brands differentiate themselves within a rapidly 
growing aluminum packaging segment.

A N  H O M A G E  T O  T H E  A R T S

Natakhtari Beer’s second limited-edition 
can range demonstrates how packaging can 
serve as both a cultural platform and a driver 
of consumer engagement. Developed for 
EFES Georgia, the new series continues to 
pay tribute to “The Knight in the Panther’s 
Skin,” a cornerstone of Georgian literature 
embodying values of love, honor, and justice. 
Original illustrations by Georgian artist David 
Matchavariani were reproduced using our 
High Quality Print™ (HQP™) technology, 
delivering fine detail and color depth. A QR 
code integrated into the design unlocked 
an augmented reality experience, allowing 
consumers to engage with the poem’s 
narrative through their mobile devices. 
Combining advanced printing, creative 
expression, and digital interactivity, the project 
highlights how innovative packaging can 
elevate brand storytelling while celebrating 
local culture and sustainability.



B O A R D  O F  D I R E C T O R S

TIMOTHY J. DONAHUE (A)

Chairman of the Board, President and Chief Executive Officer of 
the Company

MICHAEL P. DOSS (B)

Former President and Chief Executive Officer of Graphic Packaging 
Corporation 

RICHARD H. FEARON (C, D)

Former Vice Chairman and Chief Financial and Planning Officer  
of Eaton Corporation

ANDREA J. FUNK (B, C)

Executive Vice President and Chief Financial Officer of EnerSys

STEPHEN J. HAGGE (A, C, D)

Former President and Chief Executive Officer of AptarGroup

B. CRAIG OWENS (A, B, D)

Former Chief Financial Officer and Chief Administrative Officer of 
Campbell Soup Company

ANGELA M. SNYDER (B, C)

Former President of Fulton Financial Corporation and Fulton Bank

CAESAR F. SWEITZER (A, B, D)

Former Senior Advisor and Managing Director of Citigroup Global 
Markets

MARSHA C. WILLIAMS (A, C)

Former Senior Vice President and Chief Financial Officer of Orbitz 
Worldwide

DWAYNE A. WILSON (B, C)

Former Senior Vice President of Fluor Corporation

COMMITTEES:

(A) Executive, (B) Audit, (C) Compensation,  
(D) Nominating and Corporate Governance

C O R P O R A T E  O F F I C E R S

TIMOTHY J. DONAHUE

Chairman of the Board, President and Chief Executive Officer of 
the Company

GERARD H. GIFFORD

Executive Vice President and Chief Administrative Officer 

DJALMA NOVAES, JR.

Executive Vice President and Chief Operating Officer

KEVIN C. CLOTHIER

Senior Vice President and Chief Financial Officer

ADAM J. DICKSTEIN

Senior Vice President, General Counsel and Corporate Secretary

SIDONIE LÉCLUSE

Senior Vice President—Chief Human Resources Officer

CLAUDINE SCHELP

Senior Vice President—Global Procurement

MITCHELL AUCOIN

Vice President—Corporate Risk Management

DAVID A. BEAVER

Vice President and Treasurer

SANDRINE DUQUERROY-DELESALLE

Vice President—Global Sustainability and External Affairs

THOMAS T. FISCHER

Vice President—Investor Relations and Corporate Affairs

KEVIN GARRY

Vice President and Corporate Controller

TORSTEN J. KREIDER

Vice President—Planning and Development

JOSEPH C. PEARCE

Vice President—Corporate Tax

ANTHONY VITELLO

Chief Information Security Officer

DEBORAH L. JASKEL

Assistant Corporate Controller

MICHAEL J. ROWLEY

Assistant Corporate Secretary and Assistant General Counsel

ROSEMARY HASELROTH

Assistant Corporate Secretary

D I V I S I O N  O F F I C E R S

AMERICAS DIVISION

GARY M. GAVIN

President

EDUARDO ARGUETA

President—Mexico and Caribbean

WILMAR ARINELLI

President—Beverage Packaging Brazil

NÜVIT ERKU

President—Beverage Packaging North America

THOMAS J. GORDON

President—Food Packaging North America

NELSY LARROTA

President—Colombia

JAMES R. YACKISH

President—Closures, Aerosol and Promotional Packaging (CAPP)  
North America

ALFRED J. DERMODY

Senior Vice President—Human Resources

MICHAEL A. ANTRY

Vice President—Environmental, Health and Safety

RONALD S. CENDERELLI

Vice President and Chief Financial Officer

EUROPEAN DIVISION

MARK KETCHESON

President

ÖZGÜR ATAS

Vice President—Operations

PELIN KÖPRÜLÜ

Vice President—Commercial Europe

SAMEER HASAN

Vice President—MEA

THOMAS SÉNANT

Vice President—Procurement

SJOERD-JAAP SCHAAF

Vice President—Human Resources

ANDREA VAVASSORI

Vice President and Chief Financial Officer

JEAN-FRANCOIS LELOUCH

Chief Legal Counsel

ŞEYMA ÖZTÜRK

General Manager—Turkey
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ASIA PACIFIC DIVISION

JOHN M. ROST

President

YIN LENG CHAN

Vice President and Chief Financial Officer

CHUAN ENG CHU

Vice President—Human Resources

MIKE LLOYD

Vice President—Manufacturing

CHEE MENG WAN

Vice President—Sourcing

KEVIN NEN

Area General Manager—Beverage Can China

BOO SUN LOW

General Manager—Beverage Packaging Cambodia

PHILIP CHOO

Area General Manager—Beverage Packaging Vietnam

POONNARAT NGAOTEPPRUTARAM

Area General Manager—Beverage, Food & Aerosol  
Packaging Thailand

SIMON TAN

Area General Manager—Beverage Packaging Other SE-Asia

DRAGON WONG

Group General Manager—Superior Multi-Packaging Limited

CROWN PACKAGING TECHNOLOGY

BRIAN ROGERS

President—Corporate Technologies, PM&E & CMBE Groups

TRANSIT PACKAGING

MATTHEW R. MADEKSZA

President

LENNART BANGMAN

Group President—EMEA

RONALD SKOTLESKI

Group President—Americas

DIETMAR HOLZMANN

Group President—Automation & Packaging Technologies

GAURAV MAHESHWARI

Group President—Asia Pacific

ROBERT BARKER

Senior Vice President and Chief Information Officer

GIAN LUCA BON

Senior Vice President—Global Procurement

ROSANA FORTENBERRY

Senior Vice President—Global Human Resources

KEVIN JAFFE

Senior Vice President and General Counsel

MICHAEL K. WATTS

Senior Vice President—Strategy & Business Development

PATRICK STAGGS

Senior Vice President—Americas Operations, Global EH&S

OLIVER STREIT

Chief Financial Officer

I N V E S T O R  I N F O R M A T I O N

COMPANY PROFILE

Crown Holdings, Inc., through its subsidiaries, is a worldwide leader in 
the design, manufacture, and sale of packaging products for consumer 
goods and industrial products. World headquarters are located in 
Tampa, Florida. As of December 31, 2025, the Company operated 
179 plants located in 39 countries, employing 23,000 people.

STOCK TRADING INFORMATION

Stock Symbol: CCK (Common)
Stock Exchange Listing: New York Stock Exchange

CORPORATE HEADQUARTERS

Hidden River Corporate Center Two 
14025 Riveredge Drive, Suite 300 
Tampa, FL 33637 
215-698-5100

SHAREHOLDER SERVICES

Registered shareholders needing information about stock 
holdings, transfer requirements, registration changes, account 
consolidations, lost certificates, or address changes should contact 
the Company’s stock transfer agent and registrar:

MAILING ADDRESS

EQ Shareowner Services 
1110 Centre Pointe Curve, Suite 101 
Mendota Heights, MN 55120

GENERAL TELEPHONE NUMBER 

1-800-468-9716 

WEBSITE 

www.shareowneronline.com

Owners of shares in street name (shares held by any bank or 
broker in the name of the bank or brokerage house) should 
direct communications or administrative matters to their bank or 
stockbroker.

FORM 10-K AND OTHER REPORTS

The Company will provide without charge a copy of its Annual 
Report on Form 10-K, excluding exhibits, as filed with the U.S. 
Securities and Exchange Commission (“SEC”). To request a copy of 
the Company’s Annual Report, call toll-free 888-400-7789 or write 
to Investor Relations Department, Crown Holdings, Inc., Hidden 
River Corporate Center Two, 14025 Riveredge Drive, Suite 300, 
Tampa, FL 33637

INTERNET

Visit our website at www.crowncork.com for more information 
about the Company, including news releases and investor 
information.

CERTIFICATIONS

The Company included as Exhibit 31 to its 2025 Annual Report 
on Form 10-K, as filed with the U.S. Securities and Exchange 
Commission, certifications of the Chief Executive Officer and Chief 
Financial Officer of the Company. The CEO and CFO certify to, 
among other things, the information contained in the Company’s 
Form 10-K. The Company has also submitted to the New York 
Stock Exchange a certification from the CEO certifying that he 
is not aware of any violation by the Company of New York Stock 
Exchange corporate governance listing standards.
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Please visit our website www.crowncork.com

to read more of our story and obtain additional information.

C O R P O R A T E / A M E R I C A S  D I V I S I O N  H E A D Q U A R T E R S

Crown Holdings, Inc.

CROWN Americas LLC

Hidden River Corporate Center Two

14025 Riveredge Drive, Suite 300

Tampa, FL 33637 USA

Main Tel: +1 (215) 698-5100

E U R O P E A N  D I V I S I O N  H E A D Q U A R T E R S

Crown Packaging European Division GmbH

Lindenstrasse 2

6340 Baar

Switzerland

Main Tel: +41 41 759 10 00

A S I A  P A C I F I C  D I V I S I O N  H E A D Q U A R T E R S

CROWN Asia Pacific Holdings Pte. Ltd.

1 HarbourFront Place #03-01

HarbourFront Tower One

Singapore 098633

Main Tel: +65 6423 9798

T R A N S I T  P A C K A G I N G  D I V I S I O N  H E A D Q U A R T E R S

Hidden River Corporate Center Two

14025 Riveredge Drive, Suite 500

Tampa, Florida 33637

Main Tel: +1 (813) 776-6100 or +1 (800) 323-2464

  This report is printed on recycled paper using soy-based inks.


